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[.ife at the Center.
Wellness at the Core.

House of Wellness is more than
where you live. It represents a new
way of living, where well-being is not
scheduled, segmented, or treated as
an amenity, it's woven into the fabric

of everyday life.
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—+ RESIDENCES IN THE HEART OF 656 34 22,000 5(. ft.

BRICKELL FROM $390,000

studio, one and two- stories of designed of amenities and
bedroom residences. suites. gathering spaces.
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House of Wellness Features

r  Studio, 1 & 2 bedroom
residences

+ A holistic and integrated
framework for enhancing
personal wellbeing

+  Suites feature
premium finishes and
high-end appliances

+ Rooftop features
infinity-edge pool and
private cabanas

+  Architecture by Studio
Mc+G and interiors by
Urban Robot Associates
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This 1s what living well 1ooks like.

A thoughtfully curated collection of wellness
amenities and services places holistic living at the
center of everyday life.
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[ntroducing the
Integrated Wellness
Method

At the heart of the House of Wellness is a fully
integrated wellness framework designed to
support the whole person. |t recognizes that
physical vitality, mental clarity, social connection,
creativity, nourishment, and personal purpose
are inseparable parts of a balanced life.

Instead of isolated programs or one-size-fits-
all offerings, wellness is experienced fluidly and
intuitively. Residents engage with programming
on their own terms: through movement,
recovery, learning, connection, or quiet
reflection. The experience is inclusive, lifestyle-
forward, and designed to feel effortless rather
than prescriptive.

e wellness isn’t something you manage.
[t's Something you lve, continuously & collectively.
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The Wellness Experience at
House of Wellness is guided by five
interconnected dimensions:

Physical Wellness

Movement, strength,

mobility, and recovery-
focused programming

designed to support

longevity, balance, and

everyday vitality.

Emotional &
Mental Wellness

Mindfulness, stress
resilience, creative
reflection, and
restorative practices
that support clarity,
calm, and emotional
well-being.

Social Wellness
& Belonging

Intentional
opportunities for
connection, including
gatherings, shared
experiences and
rituals that foster a
sense of community.

Intellectual &
Creative Wellness

Lifelong learning,
creative exploration,
and experiences that
stimulate curiosity,
expression, and
cognitive health.

Nutritional &
Culinary Wellness

Practical and
approachable guidance
around nourishment,
mindful eating, and
food as a source

of energy, joy, and
meaningful connection.
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Together, these pillars form a
cohesive, living system to support residents
throughout the flow of daily life.
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Amenities

Crafted to elevate daily living,
House of Wellness offers a holistic
collection of amenities designed

to support balance, vitality, and
meaningful connection.
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UNIT

7% Floor Amenities

+  Full-Service Spa SN

+  Steam Room

+ Hammam Spa

+  State-of-the-Art Gym L
+ Private Personal J _’

Training Room o

+  Indoor & Outdoor LI (0 ¢ Vs |
Functional Training Area —

=t . | | -

+  Qutdoor Class Terrace ' HAMMAM | | %
N ¢ = 1
. . T G/ e 2
STEAM | 3

+ Cold Plunge | < 5
. |\ RooM walowee PTG STTTTTTTTT J£!

+ Social Lounge \ | TOWELS AND
F x i § ﬁl .-'Iﬂ-. .. K ! o ’
+ Juice Bar / Pantry Soo | #[ --

MECHR. HEALING 3

+ Podcast Room C] ,

+  Co-Working Spaces | e il (O

/

¢
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Clear’'s world-class UV purification system
delivers clean, filtered water throughout the
entire building, while advanced air filtration
ensures purified air in all common areas,
creating a healthier, safer environment from

the ground up.

CLEAR

Just breathe —
we take care of the rest.

YOUR PARTNER IN
WATER QUALITY

Water you can frust

r - 99.9999% reduction
in microplastics and

waterborne pathogens.

Chlorine control

r

Removes odor and
flavor, promotes
healthier skin and hain.

Purity every drop

+ Installed at the point-
of-entry, purifying
every faucet, shower &
fountain.
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Residences

The residences at House of Wellness
reflect a commitment to comfort
and quality, with spaces crafted

to inspire relaxation, clarity, and a
renewed sense of home.
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. FEATURES

I
i

r  Lofty 9" 4" Ceiling
Heights

+  Premium Appliances
including Cooktop,
Fridge, Dishwasher and
Speed Oven.

+  Exquisite Views of
Brickell and the Bay*

+  Finished Flooring
Throughout

+  Porcelain Bathroom Tile

T

o[ GL1
L

+  Jwo-Tone Cabinets
with Terrazzo
Countertops

+  Polished Concrete
Balconies*

*) In select units
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Residences thoughtlully crafted around
the way you live. Spaces that inspire connection
and effortless relaxation.
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LINE 21

<

A2
LINE 25

Al
LINE 7

r

Studio, 1 & 2 bedroom
residences
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Location

Brickell embodies a world-class

blend of fashion, design, home, and
technology — all at your doorstep.
House of Wellness places you at the
heart of Brickell, with luxury shopping
and the energy of the neighborhood in

every direction.

IO

I
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Brickell
Caly Centre

LOCATION

K
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The centerpiece of Miami's urban
evolution, Brickell City Centre

is a world-class destination for
shopping, dining, entertainment,
and connection. From morning
coffee to late-night cocktails,
every moment unfolds in style.

Whether meeting friends,
shopping global brands, or simply
exploring the open-air
promenades, this mixed-use
complex embodies the energy and
sophistication that define Miami's
most dynamic neighborhood.
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Mary Brickell

Village
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LOCATION

Located in the heart of Brickell,
this celebrated address is just a
short walk from Biscayne Bay
and close to some of the

city’'s best retail, restaurants,
residences, hotels, and Class-A
offices. Enjoy having everything
you need close to home.
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Where the
Food takes
Center Stage

LOCATION

Miami’s culinary scene is expanding
at an extraordinary pace,
attracting numerous MICHELIN-
starred chefs while continuing

to celebrate its rich mix of global
flavours. The city is now home

to acclaimed dining institutions
alongside a steady wave of new
cafés, bistros, and trattorias.
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of the Big Five ._ bl L 92 3:; ,@“

LOCATION

National Basketball Association (NBA)
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The
Brightline

Convenience is just steps away.

A quick one-block walk brings you
to the Metromovenr, offering a
free and direct connection to the
Brightline station only minutes
from home. From there, you can
unwind or stay productive with
effortless access to the following

destinations:

Aventura 17/m
Fort Lauderdale 33m
Boca Raton =1m
West Palm Beach Th1bm
Orlando (Disney World Resort) 3h30m

LOCATION
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Just one block from House of
Wellness, two transit

systems connect you effortlessly
to the city.

L]
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THE METROMOVER — a free,
electric transit loop that links
you directly to Downtown and
surrounding neighborhoods
with seamless access across
multiple routes.

THE METRORAIL — a paid light rail
line that connects you farther
afield, from Miami International
Airport to South Miami and
Dadeland, offering fast, reliable
access across the greatenr region.

The
Metromover
& Metrorail

LOCATION
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The
Underiline

LOCATION
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The Underline reimagines the
space beneath Miami's Metrorail

as a 10-mile linear park centered

on wellness, movement, and
community. An urban trail system
for walking, running, and cycling is
complemented by vibrant public art,
shaded green spaces, and gathering
areas that encourage connection
and healthy living across Miami.
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NEW BRICKELL COMPANIES:

== Microsoft

§} THOMABRAVO

Baker
McKenzie.

X Rothschild& Co

& Santander

C||FINANCIAL

SIDLEY!

KIRKLAND & ELLIS

=1 TADEE

AERCAP |

Business
in Brickell

SHORT DISTANCE FROM HOUSE OF WELLNESS

€ Bilzin Sumberg

o
@ .
~ 1 I [€

BNY MELLON GROWTH PARTNERS

4 City National Bank

Bci FiINANCIAL GROUP

CHASES  JPMorgan
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Team

Brought to you by North

isionary

creating a standard-setting new

Development, an industry leader
model of residential ownership.

”
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North Development offers a portfolio of properties
strategically selected for their exceptional location,
timeless appeal, and enduring relevance.

DEVELOPMENT

The firm's industry-leading, multidisciplinary team combines
specialized knowledge and experience in construction, brand
creation, project management, operations, and marketing to develop
consistently exceptional residential spaces across the country.

DEVELOPER
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RICARDO DUNIN
Founding Partner

)

JUAN CARLOS TASSARA
Founding Parther

USD 4 BILLION

COMBINED SALES

Two leaders,
one huge advantage
tor House of Wellness

Ricardo and Juan Carlos share a visionary
approach to development, grounded in quality,
innovation, and long-term value creation. With
decades of combined experience spanning Miami,
the Caribbean, and Latin America, they bring
together deep expertise in real estate, hospitality,
and design. Their work reflects a shared belief in
elevating how people live, and investment through
projects that balance flexibility, functionality,

and refined craftsmanship.

108

Combined projects in the USA,
Brazil, and Peru

/3

Combined projects delivered

52

Combined years of experience
in USA, Brazil, and Peru

33

Combined projects under
development / construction

DAKCAPITAL 4N EDIFICA
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Studio Mc+G Architecture specializes in Hospitality
& Resort Design, Historic Preservation, Commercial
Retail, Residences and Affordable Housing.

STUDIO Mc+G
ARCHITECTURE

Studio Mc+G Architecture specializes in Hospitality and Resort
Design, Historic Preservation, Commenrcial Retail, Residences and
Affordable Housing. Founder dennifer McConney, the company

is backed by her 18 years long experience in architecture, having
launched over 600 projects prior to starting her own firm.
Current projects include the restoration of the Delano Hotel in
Miami Beach, as well as the Thompson Hotel and Wynwood Works
in Miami's arts district. Mc+G brings a team of professionals
dedicated to pragjecting a vision of ecology-based humanism within
a contemporary framework.
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THE RITZ-CARLTON SAVANNAH
ARCHITECT




CORA RESIDENCES

Urban Robot is a full-service design collective
that specializes in architecture, interior design,
landscape architecture, and urban design,
with a focus on hospitality.

["D
Urban Robot Associates is a full service design collective located
in Miami Beach, specializing in architecture, interior design,
landscape architecture and urban design. The team works
collaboratively to develop a multidisciplinary approach to all
projects to bring about a unique vision and create experiences
that are meaningful, memorable, and functional. Whether a

mixeduse complex, a boutique hotel, precious natural resource, or
a brand identity -- UR strives to elevate the human experience.

INTERIOR DESIGN
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A trusted, professional property management solution

North Management serves as the comprehensive, dedicated management
arm of the entire North Development portfolio. Working in close
collaboration with its parent company, North Management builds, hires, and
oversees top residential and hospitality teams to serve at each property.

MANAGEMENT

STRINGENT RECRUITING GUIDELINES:
+  Ensures the selection of top-tier, A+ team members,

DIVERSE PARTNERS:
+  |Includes F&B partners, spa & fithess consultants, housekeeping, and more.

EXPERIENCED LEADERSHIP:
+  Managed by an on-site general manager (GM) with extensive expertise.

HIGH STANDARDS:
+  Each property is maintained to the highest overall standards.
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THE RITZ-CARLTON POMPANO

FORTUNE

DEVELQPMENT
—_— SALES —

Since 1983, Fortune Development
Sales has raised the bar in
high-end real estate throughout
South Florida.

The company sets new industry standards by
continually forging into new, competitive areas of
real estate development while remaining a leader
in sales and marketing. With multiple offices in
South Florida, numerous international affiliates,
and exclusive sales representation of major
condominiums, Fortune Developlment Sales leads
the industry in developing, funding, construction
management sales and marketing.

Fortune Developlment Sales is full-service, fully
integrated, and aligned with global strategic

partners that enhance an already multifaceted
team of professionals.

$3B

in annual sales

20

office locations

1,000+

multilingual local real
estate professionals

120+

residential towers
marketed and sold

I+

residential towers
developed



